Connecting Healthcare IT

Brief analysis to the exhibitor's survey

Exhibitor figures

388

144

2008 Q 2009 2011 @ 2012 Q| 2013 Q§ 2014 @ 2015

In comparison with the previous year, the number of
companies exhibiting rose by 8 percent.

International exhibitors

Austria [l

Switzerland [l

Denmark

Other

Netherlands |
USA

Great Britian/Ireland

388 exhibitors from 14 countries presented their products at

the conhlT (2014: 10 countries). 17% of them were from
abroad.

Main exhibition areas

(multiple selections permitted/ extract p = 9%)

Mobile Health

27% (23%)
Hardware and IT infrastructure

26% (24%)
IT Consulting

23% (23%)
Software for archiving/ documentation

23% (20%)

Communication solutions

I = (%)

Clinic information system

21% (23%)

Telemedicine solutions

I <o o

Administrative information systems

13% (13%)

Medical technology

12% (14%)
Software for medical practices
I s

Software for retirement and nursing homes
9% (5%)

Software for cost-carriers

9% ()

* = No comparison possible

Exhibitor participation objectives

(multiple selections permitted)

83% (82%) Company presentation/ image building

82% (73%) Information for
trade visitors

51% (41%) Personal contact to
professional buyers

L 379 (38%) Publicity in
the media

30% (27%) Introduction/ test
of new products

27% (28%) Conclusions of contract
with trade visitors

19% (21%) Conclusions of business
transactions with other exhibitors

8% (6%) Other goals

Data collected and analysed by Gelszus Messe-Marktforschung GmbH, Dortmund - in brackets the figures from the previous event

»-bvilg

Il Messe Berlin



=

Connecting Healthcare IT

conhiT

14 -16 April 2015

Brief analysis to the exhibitor's survey

Trade visitor figures

7,464

6,495

5,980
5,357

4,434

3,480

2,513 . .
2008 [ 2009 [ 2010 @ 2011 N 2012 M 2013 f 2014 2015

In comparison with the previous year, the number of
trade visitors rose by 15 percent.

3,173

Quiality of trade visitors

92% (93%)

92 % of the exhibitors assessed the quality of trade visitors
as high.

Congress use

41% (35%) attend

the conhIT congress

An increasing number of exhibitors inform themselves in the

Congress about new products/ services and trends in
healthcare IT.

Congress assessment

The presentation 0
programme s
All'in all, the presentations 0
For the trade visitors, the congress is a i
decisive factor of attending the conhIT 85%

- ,Statement applies*
on a scale from 1 to 6

Exhibitors rate the congress/ lecture programme as
positive.

Overall satisfaction

The overall satisfaction of the 89% (88%)

exhibitors improved in com-
parison with the previous year:
mean value 2,2 (2014: 2,4).
g

Follow-up business after the fair, benefit
and outlook

\0 pa\'ticipate p
”

of follow.
& o %
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te,, o
O
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(Very) high
91% (87%)

(Very) good
91% (84%)

recommend

91% (89%)

(Very) high
88% (85%)

conhlIT intentions to participate increased again and
expectations for positive rose again significantly.

Data collected and analysed by Gelszus Messe-Marktforschung GmbH, Dortmund - in brackets the figures from the previous event
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Brief analysis to the trade visitor’s survey

Origin by federal state Decision makers
(] @ [ ] @
Schlesm_/ig- w.w. w.w.
;‘;}TQ%Q :'o,?,'?ﬁ',:) R 78% (74%) decision makers w w w

merania 3% (1%)

Bremen

0% (0%)

Berlin 22% (27% .. . .. .
erin 2226 (21%) The share of trade visitors with decisive competence in

iy purchasing and procurement decisions in their companies has

North Rhine- risen further.
Westphalia
18% (15%)

Thuringia

Rhineland Job area

Palatinate . . .
(multiple selections permitted/ extract p = 1%)

2% (3%)
v
W
Saarland N, Bavaria
0% (0%) v 3 10% (8%) SN PADAE 1T management

Wurttemberg
10% (10%) ZLPZEN 1T employees

Managing directors, administrative heads, med./com.

14% (13%) ) . T
heads, med. heads in hospital/ other med. institutions
SAEYAR  Controlling / Staff

5% (5%) Department management funcional areas (radiology, laboratory,
surgery, anaesthesia, physical therapy)

- 4% (4%) Chief physician/ senior physician/ Physician

- 4% (3%) Administrative clerk

International trade visitors

Switzerland i
Austria [l I 1% (1%) Nurse/ Carer
I 1% (2%) Director of nursing/ nursing management
7,464 I 1% (2%) DRG-Charge/ appointee
trade visitors Other
North/ South america
including 12% from France .
0 abroad UK and Ireland Business sectors
4% Asi (multiple selections permitted/ extract p = 2%)
sia
Eastern europe [
Scandinavia -
39% o
Benelux (a7%) 5 E o
= Q2 T £
3 £ = 5
2 E 5 £
(%) o =
8 5 B & 2 8
= @ = o [} o = 2> =
5] = 2 B & & uTv= =}
E 2 § £ = B §gg g
; g 8 2 © 3T g ©&
Duration of stay 9 & T S 2 £ 5 2% 5
(20%) ¢ > = T » » 58 > E=
S g = o - c ©©° B 2 8
. I = 2 & ° [ 8 o = = o =
As in 2014, the average trade < 3 © 2 s © c S ¢ a2 &
. N 0% £ 0 = - o B 5 <] s 8
. visitors stay 1.6 days at the £ = 2 5 g € a2 ©
. _ A 7% o zZ | %) @
conhlT in 2015. sz (6%) . )
Days - ) 4% A% 39 3%

<3 2 (2%) . S 2% 2% 2%
Ty3 (2%) (%) (106) (%) (2%)

Data collected and analysed by Gelszus Messe-Marktforschung GmbH, Dortmund - in brackets the figures from the previous event
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Brief analysis to the trade visitor’s survey

conhIT offers:
Participation and Assessment

Participation Assessment
Industrial Fair ©2.1(2.1)
Congress ©2.3(2.3)
Networking program [EEZREL)] 2.3 (2.3)
Acadamy I 8% (9%) 2.0 (2.4)

The average grade of the conhlT offers is 2,2.

Goals of the trade visitors

(multiple selections permitted/ extract p > 10%)

59% (61%)

Information on new products

54% (51%)

Cultivating existing business relations
50% (55%)

Obtaining a general market overview

46% (45%)
Exchanging views within industry

44% (45%)
Building new business relations

43% (40%)
Meeting potential customers, suppliers

3006 (30%)

Interest in the conhlT specialist programme

\ 28% (31%)
Advanced training opportunities
23% (22%)

Preparing for an investment decision

The three most important goals of the trade visitors were
again assessed with very good grades :

- Information on new products o 21
- Cultivating existing business relations @ 1,8
- Obtaining a general market overview © 2,1

Offer interest

(multiple selections permitted/ extract p > 10%)

Mobile Health
46% (*)
Software for hospitals, rehabilitation clinics and care homes
42% (52%)
Telemedicine solutions
30% (35%)
Communication solutions
30% (35%)
Hardware and IT infrastructure
I 27% (34%)
Archiving and documentation
27% (36%)
IT advice
I 24% (26%)
Medical engineering (meets IT)
23% (27%)
IT security
23% (*)
IT solutions for medical practices, laboratories and radiology
22% (29%)
Quality and knowledge management
13% (14%)
Research

I 2% (14%)

*=No comparison possible

Ranking of conhIT in competition

of the trade visitors stated that
their visit to the conhlIT is (very)
important to them compared to

their visit to other fairs on the
percent subject of IT in health care.

Overall impression

ARAAARARAAARARAARARAAARARARARAAA rumemen
ARABRARAAARARARAARARARAAAAA MEHE
AARRARARARAARARARAARRARAARAA ML

AABARAARRARAAARAARAARAARRARA viSitors

recommend
95% (95%)

(Very) high
94% (92%)

(Very) high
91% (88%)

Data collected and analysed by Gelszus Messe-Marktforschung GmbH, Dortmund - in brackets the figures from the previous event
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